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Collecting and analyzing data: Reflection

When you reflect on your data, focus on the main points that jump out at you as these are likely the ones that will have the most meaning for the audience you want to engage (e.g.,  your Board, members or your organization, other stakeholders).

Invite others to look at the data and share what stands out to them. This can help create buy-in and provide stakeholders with an opportunity to influence what will be presented.

Use this worksheet to summarize the most important information you collect as you complete the second step of the Same Game Model. The worksheet will help you organize your thoughts before you create visuals to share what you’ve found. The completed worksheet is also a useful tool to share with others, along with the raw data, so they can add things you might have missed or support what you have brought forward based on their own assessment.

	1. What was most surprising to you as you completed the gender equity self-assessment?

	Click or tap here to enter text.


	2. What are your key organizational strengths?

	Click or tap here to enter text.


	3. What are your key organizational weaknesses?

	Click or tap here to enter text.


	[bookmark: _Hlk30602245]4. What data from the Same Game gender data collection tool were most surprising to you? Why?

	Click or tap here to enter text.


	[bookmark: _Hlk30760330]5. What feedback and/or recommendations from the Same Game gender data collection tool resonated with you the most?

	Click or tap here to enter text.


	6. What findings from your focus groups and/or community consultations were most surprising and informative for you?

	Click or tap here to enter text.


	7. Out of all the gender-based data you collected, what findings are most relevant for your stakeholders, members, and partners and will help engage them in gender equity initiatives?

	Click or tap here to enter text.


	8. What change do you want to focus on and why? (e.g., recruiting more female coaches, board members; creating a gender equity policy)

	Click or tap here to enter text.


	9. What data will help you get buy-in for the area(s) of focus identified above? (i.e., what will help you sell your idea?)

	Click or tap here to enter text.
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